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Dennis Cheatham / Miami University, Oxford, Ohio, United States
Experience Design: 
Embracing Transdisciplinarity
The emergence of experience design marks a progression from what design creates to the 
experiences it facilitates. While this progression activates familiar concepts from formal and 
interaction-based design disciplines, it also requires a wide range of knowledge, thinking and 
skills from disciplines outside design. The integrative nature of experience design positions 
it as a transdisciplinary practice that intertwines design research, thinking and doing. In this 
article, experience design is discussed in relation to other emerging and traditional design 
disciplines. Major concepts of experience design are discussed, informed by a review of 
peer-reviewed and popular content as well as selected, cursory discussions with practicing 
experience designers. Three core properties of experience design are discussed and examples 

































































the	experiencer:	“An experience is a story, 
emerging from the dialogue of a person with 



























































































































































































































Phenomenology, as the word suggests, 
is the study of phenomena, alternatively 
appearances. This notion of appearing is, in 
turn, related to that of experience since things 
appear in experience. Phenomenology can 
thus be described as the study of experience 































































































media.	Brian	Solis	notes:	Designing for a 
medium is not the same as designing for 
experience, and the types of media you’re 
designing for are going to keep evolving. It’s 









































People are transdisciplinary 
The	three	properties	of	experience	design	
explored	above	represent	different	corners	
of	experience	design	that	embody	its	
transdisciplinary	nature.	The	combination	
of	psychology,	research	and	design	
challenges	designers	to	travel	across	
different	disciplines	to	create	multi-sensory	
outcomes.	When	it’s	all	put	together,	
memorable	and	tightly	integrated	outcomes	
are	possible.	For	example:
A	design	agency	is	contacted	by	a	roller	
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skate	business	because	they	think	an	
upscale	roller	skate	repair	service	would	be	
important	for	their	customers.	The	design	
agency	is	not	a	specialist	in	designing	roller	
skate	repair	services	nor	do	they	know	much	
about	roller	skating	culture.	In	order	to	learn	
more,	they	hold	a	free	skating	session	at	a	
local	rink	to	invite	participants	to	co-create	
their	ideal	repair	service	(Research	and	
design	with	experiencers).	
The	skate	session	goes	very	well,	and	the	
design	agency	learns	that	music	and	a	light	
show	are	very	important	to	potential	skate	
repair	customers.	The	agency	is	skilled	in	
developing	services,	environments,	products,	
and	other	customised,	experience-centered	
design	outcomes	(Remain	open	to	any	type	
of	medium)	but	they	have	never	done	sound	
or	lighting	design.	Experiences	are	intensely	
personal	and	specific	to	different	people’s	
cultural	and	personal	makeup	so	the	design	
requires	research	to	determine	colours,	
pricing,	typefaces,	uniform	designs	for	skate	
repair	agents	and	store	layouts.	A	sound	
designer	is	hired	to	implement	the	music	and	
lighting	that	will	be	played	in	the	store…	all	
so	they	align	with	the	intended	experience	
(Consider	the	totality	of	experience).	The	end	
result	is	a	customer	who	loves	roller	skating	
and	enjoys	having	the	business	repair	their	
skates	because	the	experience	the	business	
provides	feels	special	and	is	true	to	roller	
skating	culture.
Perhaps	the	most	salient	argument	for	
experience	design’s	holistic	approach	
is	that	people	are	not “disciplinary”.	The	
people-driven	design	approach	inherent	
in	experience	design	recognises	that	
experiences	are	unique	for	every	person	
because	people	come	from	unique	cultural	
backgrounds	and	life	experiences.	As	
a	result,	people	and	experience	design	
are	transdisciplinary.	To	limit	design	to	a	
medium	would	be	to	limit	its	possibilities	
for	facilitating	authentically	engaging	
experiences.	The	endgame	of	experience	
design	is	memorability—each	design	is	
crafted	to	be	memorable	where	every	pixel,	
point,	millimeter,	second,	lumen	and	decibel	
is	crafted	because	experiences	and	the	
people	who	have	them	matter.
EDUCATION
Page 27
